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WHAT'S INSIDE

usinesses everywhere began to

reexamine their routine payment

processes after the pandemic made

manual business-to-business (B2B)
tasks costlier and more cumbersome than
ever. Formerly reluctant companies sought
digital solutions in droves, with one report es-
timating that the pandemic accelerated digital
adoption by as much as five years. The ongoing
migration to digital channels offers a key op-
portunity for commercial financial institutions
(Fls), but as corporates’ banking needs shift,
so do their expectations of what Fls can offer.

Businesses are expecting their Fls to meet
them where they are on their digitization jour-
neys, and this is placing increased pressure on
banks to stay one step ahead. Companies may
be looking to make their accounts payable (AP)
and accounts receivable (AR) processes more
efficient, for example, by pairing their existing
enterprise resource planning (ERP) systems
with the cloud, and they anticipate that banks

will be able to connect to these cloud-backed
systems with ease. Meeting these expectations
is essential for Fls hoping to gain businesses’
loyalty, and application programlnming interfaces
(APIs) are helping banks do just that. Seven-
ty-two percent of corporate banks have seen a
rise in the number of APl integrations since the
pandemic began, according to a recent study,
and 67 percent of financial leaders polled in a
recent PYMNTS survey plan to invest in APIs
over the next year.

Corporate banks must move swiftly to inno-
vate their digital financial offerings to ensure
they can keep pace with businesses’ changing
needs. Banks can achieve success by under-
standing APIS’ role in next-generation corporate
banking as well as how to tap the technology
to better engage and retain corporate clients.


https://blog.fispan.com/how-to-develop-a-successful-embedded-bank-experience
https://www.pymnts.com/news/b2b-payments/2020/jpmorgan-corporate-treasury-digital-transformation/
https://bankingjournal.aba.com/2021/07/corporate-banking-benefits-of-moving-to-open-apis/
https://www.pymnts.com/tracker/digital-first-banking-apis-open-banking-self-service-payments/

AROUND THE CORPORATE
BANKING WORLD

Businesses are developing a growing appetite
for seamless, digital-first banking solutions that
can better streamline their B2B processes. Fif-
ty-seven percent of companies are interested
in how they could use emerging technologies
to enhance their treasury management, for
example, but companies also are reporting
significant challenges when it comes to ac-
tually integrating these tools. A lack of bank
connectivity is one of the main factors that
could hamper companies’ ability to craft the
innovative B2B or treasury management pro-
cesses they seek, with 79 percent of firms
stating their ERP or treasury management sys-
tems are not fully integrated with their banks.
Solving this connectivity issue represents a
key opportunity for today’s Fls as they look to
capture companies’ loyalty.

The acceleration of digital adoption among
corporates over the past year may have
caught banks by surprise, however. One recent
survey found that 70 percent of FIs and fi-
nancial services providers have seen greater
implementation of digital solutions among their
customers since the pandemic’s onset, but
approximately one-third of respondents believe
they are providing only the minimum standard
of payment services to their clients. Devising
more innovative B2B payment offerings could
give banks a key advantage over competitors.

APIs likely will prove to be an essential tech-
nology for Fls as they look to augment their
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products and services to meet changing cor-
porate payments needs. Banks have become
increasingly enamored with APIs, with 90 per-
cent of Fls in a recent study either already
using or planning to use APIs to boost future
revenue. Seventy-two percent of Fls cited APIs’
ability to connect to third-party platforms as
a critical benefit, and about half are using or
plan to use APIs to improve operational effi-
ciency. This includes being able to connect
to customers’ ERP systems more seamlessly,
allowing them to enable swifter and more
streamlined payments experiences for their
corporate clients.

For more on these stories and other corporate
banking developments, read the Tracker’s News

and Trends section (p. 12).

© 2021 PYMNTS.com All Rights Reserved
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WELLS FARGO EXPLAINS HOW
APIs CAN HELP BUSINESSES
BANK MORE SEAMLESSLY

Companies ruminated on the potential bene-
fits of digital tools and payment methods for
years before the global health crisis, but in
its aftermath many are racing to digitize their
B2B processes and financial tasks to enable
smooth operations in today’s increasingly virtu-
al world. This creates both an opportunity and
a challenge for Fls: they must offer businesses
the smooth digital experiences they crave in a
way that seamlessly integrates with compa-
nies’ existing systems for tracking payments or
storing data. In this month’s Feature Story (p. 9),
Reetika Grewal, head of digital for commercial
banking and corporate and investment banking
at Wells Fargo, explains why businesses are
seeking simplified, convenient commercial
banking tools and how APIs can help their Fls

provide them.

DEEP DIVE: HOW Fis CAN
TAP APIs TO BUILD OUT
NEXT-GEN CORPORATE
BANKING

The pandemic pushed businesses to recon-
sider their current banking experiences, setting
off a migration to digital channels for faster,
smoother payments. Companies’ expecta-
tions of their Fls are shifting as well, making
any frictions in their banking experiences less
tolerable. Corporate Fls must understand how
companies’ payments needs have changed
over the past year so they can enhance their
services to meet businesses where they are.
This month’s Deep Dive (p. 16) looks at what
companies expect from their Fls, the pain
points they are looking to avoid when bank-
ing online and how Fls can tap APIs to create
seamless connections between their services
and businesses’ platforms.

© 2021 PYMNTS.com ALl Rights Reserved
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HOW DID THE GLOBAL HEALTH CRISIS ALTER WHAT BUSINESSES WANT FROM THEIR
Fis? WHAT MUST BANKS KEEP IN MIND TO ENSURE THEY CAN MAKE THE MOST OF THIS
OPPORTUNITY?

“Digitization and innovation have happened at a quicker pace than [they did] pre-pandemic. This
is because businesses suddenly needed to eliminate manual and paper-based processes, so they
looked to their banks for help implementing digital solutions quickly. This has pushed banks to start
rethinking their innovation goals, and they’ve started asking what efforts will have an immediate
impact on the client experience. Banks must keep in mind that their customers’ expectations are
not going to slow down as things fully open back up again [and that] the demand for better business
banking experiences is here to stay.

WHY ARE TECHNOLOGIES SUCH AS APIs PROVING ESSENTIAL FOR FiIs TO OFFER
CORPORATIONS THE CONNECTIVITY THEY NEED FOR SMOOTH, SEAMLESS B2B PAYMENT
OPERATIONS?

“With open APIs, there will be an increase in the sharing of data and communication between
applications, which enables Fls to issue a whole different set of products to their customers. This
connectivity and data integration provides the infrastructure required for seamless business banking
and B2B payments to thrive. If banks embrace open APIs, they can work with partners to bring their
banking products directly to their clients in new ways. In addition, banks will benefit from a better
understanding of their customers’ interactions and preferences.”

WHAT ARE SOME OF THE CHALLENGES THAT COULD BE HOLDING Fis BACK FROM BEING
ABLE TO PROVIDE BUSINESSES WITH FASTER OR MORE EFFICIENT BANKING SERVICES,
AND HOW CAN THEY OVERCOME THEM?

“Integration challenges are often a big hurdle when it comes to digital transformation, but tech-
nology has moved too far, too fast for banks to try to build these capabilities themselves. Buying
companies that can bring those services to market is not impossible, but likely outside the purview
of most commercial banks. The best way for B2B banks to manage the impact of rapidly evolving
customer expectations is to partner with agile, innovative FinTechs that will allow them to provide
experiences that will exceed their customers’ expectations.”

CLAYTON WEIR
CEO and co-founder
FISPAN


https://fispan.com/
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57%

Share of chief financial officers

who said their technology

investments were made for

transformation rather than

automation

96%

Share of chief financial officers
who claim the main reason for

digitizing their AP/AR processes
is to benefit their customers

and vendors
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67%

Portion of financial services

leaders who expect to invest in

APIs over the next year

83%

Portion of chief financial

officers who cited reducing

costs and improving efficiency
as key benefits of AP/AR
digitization

70%

Portion of chief financial
officers who are digitizing B2B
processes with the hope it will

extend the lifetime value of

their customers
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WELLS FARGO ON WHY

APIs ARE KEY TO SEAMLESS,
STREAMLINED COMMERCIAL
BANKING
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he global shift to digital commerce

that resulted from the pandemic

has altered what many businesses

are looking for in their relationships
with financial services providers. More and
more companies are feeling the pressure to
innovate traditional manual processes and
payment flows, and this means seeking fi-
nancial experiences that are more in line with
state-of-the-art consumer banking than with
historic corporate banking.

Digital channels and services have been pres-
ent for years in the commercial banking space,
but the global health crisis distinctly changed
how companies are operating, according to
Reetika Grewal, head of digital for commmercial
banking and corporate and investment banking
at Wells Fargo.

“[Considering] the world of personalization that
so many of us experience on the consumer
side, businesses aren’t that different,” Grewal
told PYMNTS in a recent interview. “They want
experiences that are relevant to where they are
in their life cycle, and [they expect] that we've
already anticipated where they’re going to be”

Meeting businesses where they are is critical
for banks wishing to engage and retain their
corporate clients’ loyalty. Banks must craft
products that not only help firms digitize their
processes but also integrate seamlessly with
companies’ existing ERP systems to provide
the transparency and clarity businesses crave.
This is where technologies such as APIs can
offer tangible benefits.

APIs AND NEXT-GEN
COMMERCIAL BANKING

Corporate banking in the pandemic era re-
quires banks to understand that clients may
differ vastly in their progress on their digital
journeys. Many companies have been using the
same tools — including paper-based payment
methods, such as checks and paper invoices,
and ERP systems — to manage their needs
for years, and this can make the first step to
digitization both confusing and challenging.

“If you're connecting directly into an AP, that’s
a technology engagement project,” Grewal ex-
plained. “Not everyone is ready ... to take on
a technology engagement project to connect
up their system in that way.”

Wells Fargo creates company personas to
understand businesses’ individual needs —
an essential measure that allows the bank to
carefully tailor its approach when integrating its
API suites with companies’ ERP systems. The
FI “preconfigures” these integrations to pave
the way for businesses, Grewal said, working
with industry partners to enable companies to
connect easily to APIs. Removing that technol-
ogy build or innovation project barrier on the
businesses’ side is a crucial step in convincing
them to digitize their B2B or other banking
processes.

“[Our approach means] the company doesn’t
have to do the heavy lifting of integrating into
APIs,” she explained. “They have an ERP they
use for the day-in, day-out running of their

© 2021 PYMNTS.com ALl Rights Reserved


https://www.wellsfargo.com/com/

business. We come in and connect those APIs
to it just to make sure they’ve got that full,
end-to-end view and can help drive that au-
tomation ... so they can reconcile it with the
things they’re tracking in their ERP system.”

Ensuring that businesses can integrate easily
with and utilize banks’ APIs and the finan-
cial tools that rest on them is becoming table
stakes as companies seek greater transparency
and convenience from their commercial bank-
ing experiences. This connectivity is especially
critical for companies looking to set up ser-
vices in new markets or expand their customer
bases — moves that require increasingly swift
and seamless banking tools.

APIs’ GROWING ROLE IN THE
GLOBAL ECONOMY

Companies’ business banking needs will con-
tinue to shift over the next several years, but
Grewal expects these changes to revolve
around simplifying experiences. Businesses
will seek to further streamline their process-
es, opening the way for emerging tools such
as APls, automation and distributed ledger
technology to play a more dominant role in
commercial banking. This is especially likely
as business becomes more global.

“As companies move at a much more rapid
pace from domestic-only to global, do we have
the right tools for them to do that?” Grewal
said. “So that’s another trend that we're think-
ing about: How do we make sure that we're
able to, even at the earliest stages, support
[companies] globally?”
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Commercial Fls wishing to remain competitive
will want to keep an eye on the internation-
al stage, on which swift connectivity in B2B
processes is becoming vital. Banks will need
to adjust their corporate banking strategies
and customer approaches accordingly to keep

pace.

© 2021 PYMNTS.com All Rights Reserved
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APl AND ERP
CHALLENGES

LACK OF BANK CONNECTIVITY
COULD HAMPER DIGITAL
TRANSFORMATION, STUDY
FINDS

The need for swift and seamless digital pro-
cesses is becoming readily apparent to busi-
nesses across multiple industries, especially
concerning their financial or larger treasury
operations. One recent study found that 57
percent of firms are considering “transforma-
tive opportunities” for their treasury functions,
for example, including the use of emerging
technologies to streamline payments and other
related tasks.

Companies also are reporting being hampered
by their current level of digitization, however,
with the study showing that many businesses

either have not yet integrated automation into
their processes or lack the necessary connec-
tivity with their banks to smooth out digital
treasury processes. Seventy-nine percent of
companies surveyed stated that their ERP sys-
tems or treasury management systems are not
fully integrated with their banks, meaning they
need to lean on manual reconciliation process-
es to finalize payments. Encouraging this type
of connectivity, therefore, is key to placing firms
on the path to digital transformation.

BANKS FIND THEMSELVES
OUTPACED BY DIGITAL
ADOPTION’S ACCELERATION

Despite these pain points, firms’ efforts to dig-
itize their services and product offerings have
swelled since the health crisis began. Another
recent report focused on banks and financial
services providers found that 70 percent of
respondents have seen digital adoption rates
rise rapidly throughout their customer bases,


https://thefullfx.com/citi-corporate-treasury-survey-finds-technology-front-of-mind/
https://www.assetservicingtimes.com/assetservicesnews/paymentsarticle.php?article_id=12340&navigationaction=paymentsnews&newssection=Payments

for example. This rising need for seamless
online payments and digitized B2B processes
represents a growing opportunity for banks,
but one that many may struggle to meet. The
report found that between 32 percent and 36
percent of banks and financial services pro-
viders believe they are offering their clients the
bare minimum when it comes to payments
products and services.

Offering next-gen payments solutions could
grant banks a key advantage over competitors
while also allowing businesses to optimize their
own corporate payments operations. Technol-
ogies such as APIs, which enable easy connec-
tions between disparate platforms, also could
prove crucial for both parties.

Fis LOOK TO APIs AS
DRIVERS OF NEW REVENUE,
INNOVATION

APIs are becoming crucial for Fls looking to
grow their businesses and provide corporate
customers with satisfying experiences. One
recent study found that 90 percent of Fls
are either already using or plan to use APIs to
grow existing revenue at their organizations,
for example. This indicates that FlIs already are
viewing APls as essential tools for the future
of corporate banking. The report also showed
that many Fls are looking to the technology as
an innovation tool as well as one that drives
revenue.
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Seventy-two percent of respondents pointed
directly to APIs” ability to connect third-party
platforms as a key benefit, while just over half
of survey respondents noted they want to tap
the technology to improve their operational
efficiencies, such as by creating more seam-
less integrations with ERP systems. APIs’ role
as the bridge for next-generation commercial
banking therefore appears to be taking greater

shape among today’s banks.

© 2021 PYMNTS.com All Rights Reserved
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BUSINESS
PAYMENTS

AND NEW
TECHNOLOGIES

COMMUNITY BANKS CITE
TECHNOLOGY COSTS AS TOP
ISSUE

Banks of all sizes are eyeing the need for digital
transformation with more urgency at their own
organizations but upgrading their systems and
services without the proper resources may be
difficult. The cost of technology has become a
major issue for community banks, according to

arecent study in which 47 percent of bankers

said it was a “very important” problem for their
Fls to solve. Community Fls also are growing
more concerned about both cybersecurity and
regulatory risk as digital banking services be-
come more prominent, with 81 percent of these
entities agreeing online security represents a
critical point of risk. Fls must move to create
innovative, cutting-edge platforms that can
provide their corporate clients with the digi-
tal-first payments and operations support they
need while also taking steps to guard against
the growing threat of digital fraud.

77 PERCENT OF UK

BANKS AIM TO INVEST IN
AUTOMATION, TECHNOLOGIES
SUCH AS APIs

Banks around the world are becoming more
cognizant of the need for innovation as they
look to grow customer engagement and offer
cutting-edge services. Seventy-seven percent
of top decision-makers at Fls in the United
Kingdom said investment in automation and
digital technology is a key strategic goal for
their institutions over the next year, for exam-
ple. These respondents also noted plans to
increase their investments in technology with
the specific aim to either improve their client
experiences or drive their own growth and
productivity forward. Cloud technologies and
APIs were two of the top tools Fls highlighted
for this future investment, with 83 percent
stating they plan to invest further in the cloud,
and 77 percent saying the same of APIs. Fls
therefore appear to be taking steps to meet
their business clients’ evolving banking needs.

© 2021 PYMNTS.com ALl Rights Reserved
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CONSUMER EXPECTATIONS
FOR INSTANT PAYMENTS
ARE DRIVING B2B PAYMENTS
SHIFTS

Businesses also may be more motivated to
remove existing frictions in their B2B payments
processes as online consumer payments ex-
periences become faster and more efficient.
Individuals are tapping solutions such as mo-
bile wallets, which can transfer money instantly,
at a higher rate, with 45 percent of consumers
stating they use wallets to make upwards of
20 transactions per year. The growing pop-
ularity of instant methods for individual use
cases is prompting more businesses to leave
manual payment methods, such as cash, be-
hind for their B2B payments needs, with the
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study predicting the number of “non-cash” B2B
payments will reach approximately 200 billion
by the end of 2025.

The report also found that corporates are be-
coming aware of the need to improve the infra-
structure that supports such payments as well
as the need to adopt digital payment methods
themselves. Fifty-five percent of corporate
executives highlighted payments infrastructure
modernization as a top priority for their future
technology investments at their organizations,
for example. This includes creating space for
APl integration as well as real-time payments
and shows businesses are becoming more
aware that they must move swiftly to remain
competitive as the next-gen payments world
takes shape.

woney

Recewed
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he consumer shift to digital banking

already had been in progress for

years before the pandemic struck,

with many individuals steadi-
ly adopting digital technologies to manage
their accounts before the health crisis made
it necessary. Businesses have been slower
to embrace this shift, and many corporates
leaned heavily on manual processes for their
B2B banking operations when social distanc-
ing mandates quickly forced an about-face.
Digitization has become a top goal for most
companies since then, with 57 percent of chief
financial officers in a recent PYMNTS study cit-
ing digital transformation, not just automation,
as the key motive for their current technological
investments.

DEEP DIVE

HOW BANKS CAN TAP APIs TO
MEET SHIFTING COMMERCIAL
BANKING, PAYMENT EXPECTATIONS

This new imperative presents both a challenge
and an opportunity for corporate banks. They
now find themselves charged with helping
remove AP and AR frictions that their business
clients find increasingly intolerable, but the
forced shift has offered new avenues of growth
for seamless banking services. Banks have
moved to innovate their platforms accordingly,
turning to technologies such as APIs that can
forge easy connections between businesses’
digital platforms and their own. Fifty-five per-
cent of banking and payments executives in
another recent study, for example, cited pay-
ments infrastructure modernization — includ-
ing APl integration — as an investment priority.
Challenges still remain for banks looking to
capture corporates’ loyalty, however. The cost


https://www.pymnts.com/news/b2b-payments/2021/57-percent-cfos-technology-investments-transformation/
https://www.businesswire.com/news/home/20211006006064/en/
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of technology and the rapid pace of business-
es’ digital pivots can make it difficult for FIs to
meet businesses’ needs.

The following Deep Dive examines how the
events of the past year have led to businesses’
mounting frustrations with outdated or man-
ual AP and AR solutions in their B2B payment
processes. It also takes a close look at how Fls
can tap APIs and related tools to build a bridge
between their own systems and businesses’
accounting platforms to streamline B2B pro-
cesses and remove pain points.

THE SHIFT TO FRICTION-FREE
B2B BANKING

Banks aiming to meet businesses new B2B
payments needs first must recognize how
those needs differ from their earlier expec-
tations. Businesses are looking for banking
partners that can help them innovate their
B2B operations to match both their own and
their customers’ expanding digital preferences.
Companies are growing increasingly frustrat-
ed with time-consuming manual payment
methods as more consumers and business
partners move online, putting outdated AP and
AR processes at a severe competitive disad-
vantage. Ninety-six percent of chief financial
officers surveyed in a recent PYMNTS study
said their main reason for digitizing their AP and
AR processes was to benefit their customers
and vendors. The same report found that 70
percent of these executives were enhancing
their B2B processes to improve their custom-
ers’ overall lifetime value or loyalty.
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Companies also are looking to improve sales by
digitizing their B2B operations and their interac-
tions with potential buyers. Forty-one percent
of B2B business leaders in one recent survey
said eCommerce is now their most effective
sales channel. PYMNTS data also found that 83
percent of chief financial officers considered
lowered operating costs and improved overall
efficiency to be two of the main benefits of

migrating their B2B processes online.

Making the transition to digital B2B payments
may be difficult for companies used to con-
ducting their AP and AR processes through
manual channels: 11 percent of firms in one
report said they were having trouble making
the switch to digital treasury. Banks that move
quickly to reduce the frustrations companies
face during this transformation can boost their
business clients’ loyalty. This is where APIs can
offer a critical solution, as they allow corpo-
rate Fls to provide a seamless bridge between
their own platforms and businesses’ treasury

:

management or ERP systems.

X
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BUILDING THE NEXT-GEN
COMMERCIAL BANKING
BRIDGE

APIs are well-positioned to become the linch-
pin of the next-gen digital corporate banking
world, as banks already turn to these tech-
nologies to strengthen their relationships with
their business customers. Eighty percent of
financial entities in one survey stated they
already leverage APIs to allow their corporate
clients to access their accounts, conduct cur-
rency exchanges and make both domestic and
cross-border payments from clients’ own ERP
systems. Research also shows that Fls are
well-aware of the key benefits APIs can provide,
especially as companies’ expectations of their
relationships with banks shift. One-third of
European Fls, FinTechs and payment services
providers in one recent study were unsure
if their current infrastructures were ready to
handle future banking needs, for example.

This rising demand for cutting-edge digital
solutions also is making the corporate banking
playing field more competitive than ever. Nearly
half of financial entities in another recent study
plan to create API-based financial ecosystems
and make the switch to platform-based busi-
ness models, highlighting the need to innovate
swiftly. Fls must examine their current B2B
banking solutions with a critical eye. APIs could
be their best strategy for platform innovation
to capture companies’ loyalty.

© 2021 PYMNTS.com All Rights Reserved


https://www.mckinsey.com/industries/financial-services/our-insights/from-tech-tool-to-business-asset-how-banks-are-using-b2b-apis-to-fuel-growth
https://www.mckinsey.com/industries/financial-services/our-insights/how-transaction-banks-are-reinventing-treasury-services
https://www.itproportal.com/news/most-cios-are-kept-awake-at-night-by-digital-transformation-challenges/
https://www.businesswire.com/news/home/20211006006064/en/

ABOUT

PYMNTS.com PYMNTS.com is where the best minds and the best content meet on
the web to learn about “What’s Next” in payments and commerce. Our
interactive platform is reinventing the way in which companies in pay-
ments share relevant information about the initiatives that shape the
future of this dynamic sector and make news. Our data and analytics
team includes economists, data scientists and industry analysts who
work with companies to measure and quantify the innovation that is at

the cutting edge of this new world.

LY

I‘Ii FISPAN FISPAN’s contextual business banking platform makes it simple for
T . banks to offer commercial banking services embedded within ERP and
business applications. FISPAN enables banks to provide a best-in-class
commercial banking experience by removing friction and adding value
to the systems clients rely on to run their businesses every day.

For more information, find us at www.fispan.com

We are interested in your feedback on this report. If you have
questions or comments, or if you would like to subscribe
to this report, please email us at feedback@pymnts.com.



http://www.fispan.com
mailto:feedback%40pymnts.com?subject=Next-Gen%20Commercial%20Banking%20Tracker

Next-Gen Commercial Banking Tracker®, an FISPAN collabo-
ration, may be updated periodically. While reasonable efforts
are made to keep the content accurate and up to date,
PYMNTS.COM: MAKES NO REPRESENTATIONS OR WARRAN-
TIES OF ANY KIND, EXPRESS OR IMPLIED, REGARDING THE
CORRECTNESS, ACCURACY, COMPLETENESS, ADEQUACY,
OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY
BE GENERATED FROM THE USE OF THE INFORMATION OR
THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS
OR EXPECTATIONS. THE CONTENT IS PROVIDED “AS IS” AND
ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT
YOUR USE OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS.
COM SHALL HAVE NO LIABILITY FOR ANY INTERRUPTIONS
IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL
WARRANTIES WITH REGARD TO THE CONTENT, INCLUDING
THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FIT-
NESS FOR A PARTICULAR PURPOSE, AND NON-INFRINGE-
MENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW
THE EXCLUSION OF CERTAIN WARRANTIES, AND, IN SUCH
CASES, THE STATED EXCLUSIONS DO NOT APPLY. PYMNTS.
COM RESERVES THE RIGHT AND SHOULD NOT BE LIABLE
SHOULD IT EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR
DISCONTINUE THE AVAILABILITY OF THE CONTENT OR ANY
COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS.COM SHALL NOT BE LIABLE FOR ANY DAMAGES
WHATSOEVER, AND, IN PARTICULAR, SHALL NOT BE LIA-

BLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR
INCIDENTAL DAMAGES, OR DAMAGES FOR LOST PROFITS,
LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR
RELATED TO THE CONTENT, WHETHER SUCH DAMAGES
ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE,
IN EQUITY, AT LAW, OR OTHERWISE, EVEN IF PYMNTS.COM
HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITA-
TION OR EXCLUSION OF LIABILITY FOR INCIDENTAL OR
CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME
OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE
DISCLAIMERS AND LIMITATIONS ARE PROVIDED BY PYMNTS.
COM AND ITS PARENTS, AFFILIATED AND RELATED COMPA-
NIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS
RESPECTIVE DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES,
AGENTS, CONTENT COMPONENT PROVIDERS, LICENSORS,
AND ADVISERS.

Components of the content original to and the compila-
tion produced by PYMNTS.COM is the property of PYMNTS.
COM and cannot be reproduced without its prior written
permission.

The Next-Gen Commercial Banking Tracker® is a regis-
tered trademark of What's Next Media & Analytics, LLC

“‘PYMNTS.com”).



	_Hlk85710108

